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One of the most exciting events sponsored by the SEED 
Center Business Incubator and Angels of Southwest 
Louisiana is the Business Pitch Competition.

Everyone associated with the event – in its third year – 
looks forward to observing what new business ideas and 
innovations have been percolating in the minds of area 
entrepreneurs or prospective entrepreneurs.

In case you didn’t know, there is a $2,500 award given 
to winners in four categories: local high school, college 
(in the Southwest Louisiana region), general business, and 
technical sector.

The deadline is April 16, 2015, and fi nalists will make 
their presentations to a selection panel on May 5, 2015.

A recent article in Foreign Affairs (Special 
Entrepreneurship Issue) has special signifi cance at this 
time. Entitled “The Power of Market Creation: How 
Innovation Can Spur Development” was written by three 
staff members at Harvard Business School.

What the writers concluded should stimulate anyone 
who may enter the competition or anyone else tinkering 
around with an idea that could have a transformative 
effect in the market place.

“Most explanations of economic growth focus on 
conditions or incentives at the global or national level. 
At the end of the day, however, it is not societies, 
governments or industries that create jobs but companies 
and their leaders. It is entrepreneurs and businesses that 
choose to spend or not, invest or not, hire or not,” they 
wrote.

As they analyzed economic growth around the world, 
the writers focused their attention on innovation. Three 
separate styles of innovation were defi ned: sustaining, 
effi cient and market creating.

• Sustaining innovation: “the purpose of which is to 
replace old products with new and better ones. Such 
innovations are important, because they keep markets 
vibrant and competitive. When Samsung releases an 
improved model of its fl agship smartphone, sales of its 
old versions drop quickly. Investments in sustaining 
innovations, therefore, rarely create such a net growth 
within the companies that develop and sell them. And 
rarely do they lead to new jobs.”

• Effi ciency innovation: “helps companies produce less. 
Effi ciency innovations allow companies to make and 
sell established products or services at lower prices. By 
their very nature of producing more with less, effi ciency 
innovations entail eliminating jobs or outsourcing them 
to an even more effi cient provider. Effi ciency innovations 
make capital more effi cient, improving cash fl ow.”

• Market-creating innovation: “When most industries 
emerge, their products and services are so costly and 
inaccessible that only the wealthy can buy and use them. 
Market-creating innovations transform such offerings 
into products and services that are cheap enough and 
accessible enough to reach an entirely new population 
of customers. Because market-creating innovations are 
simpler and lower cost, the supply chains that are used for 
sustaining innovations don’t support them. This makes 
it necessary to build new supply networks and establish 
new distribution channels in order to create a new market. 
Market-creating innovators create new growth and new 
jobs.”

Market-creating innovators are the type we should 
get excited about. Their hard work leads to changes 
in our lives. No, their creations aren’t any better than 
innovations created to sustain or create more effi ciency, 
but all of us have benefi ted from new processes, tools 
and gadgets that were conceived by market-creating 
innovators (think cell phones and personal computers).

Recent winners of the Business Pitch Competition have 
all displayed market-creating innovation ideas. All are 
still working to push their applications into the public 
domain with hopes of leaving their mark on our world.

Future competitors would be well served to consider 
the words of international speaker and writer Robin S. 
Sharma who states “Dreamers are mocked as impractical. 
The truth is they are the most practical, as their 
innovations lead to progress and a better way of life for all 
of us.”

ERIC CORMIER is the Special Projects Manager/
Assistant Communications Manager at the 
SWLA Economic Development Alliance. He can 
be contacted at 337-433-3632 or at ecormier@
allianceswla.org.
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Chamber Events Impact Your Business Positively

We are moving towards 
the end of the fi rst quarter 
of 2015. Now is the time to 
access where you are with 
your personal, professional and 
business goals.

How are you doing with 
your networking?

Have you made progress 
with your marketing plan?

Are you in step with your 
business plan?

Your Chamber SWLA staff 
is doing the same thing and 
as we all consider ways to 
improve and reach our goals, 
it is good to be associated 
with people with similar 
considerations.

Right now, your Chamber 
SWLA is putting the fi nishing 
touches on the 2015 Chamber 
SWLA Business EXPO that 
will be held at the Lake Charles 
Civic Center and the SEED 
Center Business Incubator is 
managing the 2015 Business 
Pitch Competition.

The Chamber SWLA 2015 
Business EXPO provides 
your business an opportunity 
to market itself and for you 
to build and expand your 
professional network.

One of the perks of Chamber 
SWLA is that it gives you 
the chance to showcase 
your organization’s products 
and services at our annual 
business EXPO. More than 100 
businesses are placed in one 
location too.

Business owners that reserve 
booths can sell items, accept 
deposits and broker deals.

This year’s event will 
be held March 26 from 8 
a.m. until noon followed by 
a lunch from noon until 1 
p.m. Admission is $5. For 
information on booth sales, 
contact Faith Scott at 337-433-
3632 or at fscott@allianceswla.
org.

Also, the SEED Center 
Business and Angels of 
Southwest Louisiana are 
looking for entrepreneurs to 
showcase during the 2015 
Business Pitch competition. 
Winners will receive $2,500.

We encourage you to 
participate in one or both.

Your Chamber SWLA is 
planning more events like these 
in the coming year. For more 
information about either event, 
call 337-433-3632.

The Southwest Louisiana Economic 
Development Alliance regularly updates maps, 
statistics and other information that keeps 
you up-to-date with what is happening in all 
sectors of the local economy.

Our research department produces 

information like the SWLA Mega Projects 
map that informs the public of large 
investments being made by companies from 
all over the world.

By reviewing these maps, you get better 
acquainted with the locations of these projects. 

All of are investments of more than $100 
million. As new projects are announced, the 
map is adjusted.

For more information on all projects in the 
fi ve parish region, call 337-433-3632 or visit 
www.allianceswla.org.
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