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As a member of  the US Chamber 
Small Business Council, I attended 
the Small Business Summit recent-
ly in Washington, D.C. Small busi-
ness owners are the backbone of  
this nation. Over 60 percent of  the 
members of  the Chamber SWLA 
are small businesses with fewer 
than five employees, and the total is 
80 percent of  our members if  you 
include businesses with fewer than 
20 employees. 

The main issues for most small 
businesses are the overwhelming 
paperwork and government regula-
tions, high cost of  health care and 
access to capital for expansion. De-
spite these issues, small businesses, 
especially those owned by women 
and minorities, continue to open 
and thrive.  

The SEED Center was estab-
lished in our region to encourage 
and support entrepreneurship. The 
SEED Center Business Incubator 
offers physical space for startup 
companies to get going. They 
receive counseling, mentoring, 
and resources to help them grow, 
so they can move into commercial 
space.With the growth coming to 
our area, there will be plenty of  
opportunities for all businesses 
including small ones.

Today an announcement event 
will be held for the publication 
of  the Small Business Resource 
Guide which is a step-by-step guide 
for launching a new business 
and preparing to build a working 
relationship with industry. You can 
get a copy of  the guide at the SEED 
Center. The Alliance subscribes to 
the Buxton retail data base that can 
help businesses determine growth 
opportunities and marketing seg-
ments. Existing business owners 
can set up an appointment to visit 
the Alliance and review the poten-
tial.

We have programs to help your 
business get certified so you can 
do business with major industry. 
If  you are thinking of  starting a 
business, set up a meeting with 
Adrian Wallace at the Business 
Incubator.   Adrian can direct you to 
many organizations and resources 
in the SEED Center such as the Mc-
Neese Small Business Development 
Center, SCORE, and PTAC, which 
helps you prepare to seek state and 
federal contracts.    

We are pushing entrepreneur-
ship at an early age with the YEA 
program. In its second year locally, 
Young Entrepreneurs Academy 
allows junior and senior high 
students to start an actual business 
while in school. Information for 
next year’s program will be an-
nounced soon.

This year’s local winner was 
Walter Scott, a senior from Sulphur 
High School for his Simple Sheets 
software program. He will receive 
$1,000 from our sponsors, Lake 
Charles Rotary and the City of  Lake 
Charles. Walter represented SWLA 
at the Regional Semi-finals YEA 
competition in Boca Raton, Florida. 

The second place local winner 
was Ethan Carter, an eighth grader 
from W.W. Lewis who will receive 
a $500 gift card from Sam’s Club.  
Sam’s is also the national YEA 
sponsor.  At the U.S. Chamber Sum-
mit, the national YEA winner was 
selected. A student who just com-
pleted seventh grade in Palm Beach 
Gardens, Florida. was the winner.   
Kayla Abramowitz received $30,000 
in scholarships and $3,000 from 
Sam’s. 

If  you are a junior or senior 
high school student and interested 
in starting a real business, contact 
Adrian for information about the 
upcoming YEA program.

Whether young entrepreneurs, 
experienced workers or recent re-
tirees looking for a challenge, a trip 
to the SEED Center can help you 
refine your ideas and get started.  
Owning your own business is 
tough. It’s not for everybody, but the 
rewards can be high.  
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p in Frames 
at 4800 Nelson 
Road is more 
than a frame 

shop. It’s become the 
go-to place for designers, 
decorators and homeown-
ers to get custom mirrors 
sized and styled perfectly 
for their space. With over 
1,000 frame styles to 
choose from, the finished 
piece will accent an area 
like no standard, off-the-
shelf  mirror can.

“People’s taste, the style 
of  their homes and their 
artwork preference is so 
varied,” Sean Vidrine, Up 
in Frames owner said. “We 
want to make sure we have 
the finishes, colors, styles 
and price ranges to suit 
every job.”

Any graphic or work of  
art in the right frame can 
serve as the ideal décor or 
focal point for a room. Few 
home accents or gifts are 
as meaningful as a framed 
piece of  art or shadow-
boxed keepsake. 

Project turnaround is 
10 to 15 days. Delivery and 
installation is available 
on large orders.  Vidrine 
said that framing prices 
often beat chain store sale 
prices.

“We’ve had customers 
tell us that even with a 
half-off  coupon, our prices 
were better than another 
store’s prices,” Vidrine 
said. “One couple came 
in to get an estimate, left 
to go to a popular chain 
store because they thought 
they’d be able to save 
money and came back that 

Tessa and Sean Vidrine, Up in Frames owners.

Up in Frames offers over 1,000 frame styles
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S P O N S O R E D  C O N T E N T

Up in Frames is located at 4800 Nelson Rd.

In addition to offering custom framing, Up in Frames displays the work of several 
local artists in its gallery. These paintings and prints are available for purchase. See FRAMES, B2
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